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The article summarized and systematized approaches of domestic and foreign scientists to determine the nature of the concepts of “E-commerce” and “Internet-commerce”. The authors give a definition of “E-tailing” based on the analysis of the main components of trading activities undertaken by telecommunication capabilities of the Internet: E-tailing is a form of trade, at which all activity of selling or buying, is provided by the Internet. Thus internal processes, related to organization of trading activity, can be realized by different electronic methods.
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Statement of the problem. The rapid development of information technology and their introduction into all areas of business makes it necessary to form the conceptual apparatus of e-commerce, insofar as the confusion in quite similar at first glance concepts of Email and Internet-commerce and Internet-commerce and E-tailing are quite common.
Analysis of major studies and publications which discuss the problem. Such authors as V. Zvass, A. Summer, G. Duncan, D. Kozie, W. Triz, L. Stewart, as well as domestic ones, in particular, V. L. Pleskach, T. G. Zatonatska, N. Solovenko, V. V. Zarev, the A. O. Kantarovych, V. V. Apopij, I. P. Mishchuk, V. O. Sobolev, M. V. Makarova and others investigated the definition of nature of the concepts involved in e-commerce.
The purpose and objectives. The purpose of this article is to determine the scientific concept of “E-tailing” and its domain.

The task is to highlight the research results of the conceptual apparatus “E-commerce”.
Materials of research are the scientific works of foreign and domestic scholars and regulations.

Methods of research are generalization and systematization, analysis and synthesis.
Studies. Significant changes were at the end of the last century in the global economy, due to the rapid development of information technology. Increasing competition encourages production companies to use and improve existing information systems and create new ones. The lack of activity of any kind in the World Wide Web is now regarded as a disadvantage for the company. Lack of time is forcing more consumers to make purchases through the Internet, and this in turn leads to even greater development of electronic commerce due to the emergence of new species. However, the scientific community does not have a clear determination not only of “E-tailing”, but its classification (hierarchical structure) yet.

In order to give a scientific definition of “E-tailing”, it is necessary to determine whether the concept of “Internet-commerce” and “E-tailing” are identical, and whether they can be separated from the concept of “E-commerce”.

The vast majority of foreign authors, explaining the concept of e-commerce summarize it as such activities, covering all types of electronic transactions between organizations and stakeholders [11].
An American researcher of Russian origin V. Zwass supplies the following characteristic features of electronic commerce (E-commerce):  an exchange of business information, an adjustment of business contacts, realization of business transactions through telecommunications networks, as well as trade relations. That is to say, he emphasizes the business aspect of the concept [2]. The same idea is held by A. Sammer and G. Dunkan, who define e-commerce as any form of business process in which interactions are carried in electronic way. [3] 

An accent on trade is made by David Kosie in his works; he concludes that “... e-commerce began from purchase and sale operations and the transfer of monetary funds through computer networks but now this concept is essentially wider and comprises trade operations that involve quite new types of commodities such as information in e-form” [4].

Business and trade aspects of e-commerce are described by V. Treese and L. Stewart. They  specifically emphasize that  e-commerce includes the use of technologies in financial business operations, e-ticket reservation, supplying, making orders as well as the use of the Internet for making purchases and selling commodities and services, including after-sale services and maintenance. [5]

A similar definition can also be found in the works of such native scientists as 
V. L. Pleskach and T. G. Zatonatska.

The concept of e-commerce suggested by N. Solovenko implies any kind of business operations and agreements that presupposes the employment of advanced information technologies and communicative means in order to ensure higher economic efficiency as compared with traditional types of commerce. To our point of view such a definition is somewhat indistinct because the phrase “advanced information technologies and means of communication” does not quite precisely disclose the essence of this notion, as the author does not take into consideration the factor of time period as to the functioning and development of the above-mentioned management instruments.

The text-book “Electronic commerce” written by V. V. Tsareva and A. O. Kantarovich provides the following definition of the e-commerce concept: “It is a general concept that embraces any type of business operations carried on electronically and employ various telecommunicate technologies.” Adherence to this idea shows O. V. Yurasov who confirms that e-commerce unites the use of a great variety of communicative technologies in commercial activities, such as: e-mail, fax, electronic exchange of EDI data as well as EFT electronic payments, the Internet, Intranet, extranet and so on. The author outlines that the concept of “E-commerce” is broader than “Internet-commerce” because it comprises every type of commercial activity exercised in an electronic way. To his mind, “Internet-commerce” is a variety of electronic commerce limited to the Internet only”. This definition of the “Internet-commerce” concept is shared by V. V. Tsarev and A. O. Kantarovych.

So, the majority of the above-citied scientists do not make a clear distinction between “E-commerce” and “Internet-commerce”. A similar situation is also traced with the notions “E-tailing” and “Internet-retailing”.

The Model Law about electronic trade adopted by the United Nations Commission on International Trade Law and approved by the General Assembly of the United Nations Resolution № 51/162 as of December, 16, 1996. The Resolution states that “…an increasing number of transactions in international trade are carried out by means of electronic data interchange and other means of communication, commonly referred to as “electronic commerce”, which involve the use of alternatives to paper-based methods of communication and storage of information…”

The text-book by V. V. Tsarev and A. O. Kantarovych supplies the following definition: “E-tailing” is the process of purchasing and selling commodities and services during which the whole cycle of a commercial transaction or some part of it is accomplished in an electronic way.

More accurate interpretation of a given concept is supplied by the authors V. V. Apopiy, 
I. P. Mishchuk and others. As they see it, E-tailing embraces not the whole process of commodity-money exchange but only that part of it that directly associated with purchase-sale.

The researcher V. O. Sobolev, in his article “The essence of basic notions of Internet-retailing” suggests the following definition:  “Internet-retailing is organization and technology of the goods purchase-sale process during which the whole cycle of a commercial transaction or its part is carried on electronically with the use of telecommunicate networks and electronic financially less consumed instruments supported by advertising and distribution of goods and services through the Internet”.

To our mind this definition is more suitable for the concept “E-commerce” since marketing cannot be considered as a part of trade.

The most concrete definition of “Internet-retailing” is supplied by M. V. Makarova: “Internet-retailing – is the form of carrying on the trade of goods and services with the use of hardware and software capabilities of the Internet”. 
We consider that owing to the set of instruments specified in the definition it may be attributed to Internet-commerce. 

Conclusion. We consider that the definition of the concept which most fully describes Internet-retailing is the following: Internet-retailing is such a form of trade, all the activities that are bounded up with purchasing and selling of goods are carried on through the Internet. For all this, internal process connected with organization of trade activities can be realized through various electronic methods. 
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