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GASTRONOMIC TOURISM AS AN IMPORTANT TYPE OF MODERN 

TOURISM 

 

Gastronomic tourism is one of the most dynamic and promising areas of 

development in the modern tourism industry, which combines travel with the 

exploration of culinary traditions, national cuisine, and the cultural heritage of different 

nations. In the context of globalization, urbanization, and the growing interest in 

authentic experiences, gastronomic tourism is becoming especially relevant. It serves 

not only as a form of recreation but also as an effective tool for economic development 

of territories, preservation of cultural heritage, and formation of a positive image of a 

country at the international level [2]. 

Gastronomic tourism is defined as a specialized type of tourism activity aimed 

at familiarizing tourists with national cuisine, local products, culinary traditions, as 

well as the processes of food production and preparation. It includes a wide range of 

activities: tastings, gastronomic tours, visits to farms and wineries, culinary festivals, 

participation in master classes, and educational programs. This type of tourism allows 

travelers to better understand the culture of a region through its gastronomic identity. 

The essence of gastronomic tourism lies in the fact that food acts as an important 

means of communication between cultures. Through traditional dishes, recipes, and 

cooking methods, historical, social, and cultural characteristics of a nation are 

transmitted. Therefore, gastronomic tourism is considered a component of cultural 

tourism and an important element of intangible cultural heritage. It contributes to the 

preservation of unique culinary traditions that may be lost under the influence of 

globalization processes [1]. 

Modern gastronomic tourism is characterized by a variety of forms and 

directions. Among the main types are: 
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– rural tourism (agrotourism), which involves acquaintance with traditional 

lifestyles and farm products; 

– restaurant tourism, focused on visiting famous dining establishments and 

exploring signature cuisine; 

– wine and beer tourism, which includes visits to wineries, tastings, and thematic 

routes; 

– event-based gastronomic tourism, associated with festivals, fairs, and culinary 

celebrations; 

– educational tourism, which involves participation in culinary schools and 

master classes [4]. 

This diversity allows satisfying a wide range of tourist needs and contributes to 

the formation of an individualized tourism product. 

The economic significance of gastronomic tourism is extremely important. It 

stimulates the development of small and medium-sized businesses, including the 

restaurant sector, agriculture, farming, handicrafts, and the service industry. Thanks to 

gastronomic tourism, demand for local products increases, which in turn contributes to 

the development of regional economies and the creation of new jobs. In addition, 

gastronomic tourism promotes the diversification of the tourism product, which is an 

important factor in increasing the competitiveness of a country in the global tourism 

market. 

An important function of gastronomic tourism is the preservation and promotion 

of cultural heritage. In many countries, traditional cuisine becomes a key element of 

the tourism brand. The preservation of ancient recipes, the use of local products, and 

the support of traditional cooking technologies contribute to the formation of a unique 

cultural space. Gastronomic tourism also plays a significant role in the revival of 

forgotten culinary traditions and their transmission to future generations [3]. 

In Ukraine, gastronomic tourism has significant development potential due to its 

rich cultural heritage, diversity of regional cuisines, and availability of authentic 

products. Each region of the country has its own unique gastronomic features: borscht, 

varenyky, Hutsul dishes, Bessarabian cuisine, and others. Gastronomic festivals, local 
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product brands, wine and cheese routes are actively developing. 

However, the development of this sector requires a systematic approach, state 

support, investment, and an effective marketing strategy. 

Special attention should be paid to modern trends in the development of 

gastronomic tourism. Among them are: 

–  growing demand for environmentally friendly and organic products; 

– popularization of the slow food concept, which involves conscious 

consumption and preservation of traditions; 

– use of digital technologies (online platforms, mobile applications, virtual 

tours); 

– combination of gastronomic tourism with other types of tourism (ecological, 

cultural, rural); 

– focus on individual tourist experience and creation of unique impressions [5]. 

Along with its advantages, gastronomic tourism also has certain development 

challenges. Among them are insufficient infrastructure, weak promotion of local 

products, limited funding, and insufficient integration of gastronomic tourism into the 

overall tourism strategy of the country. Solving these problems requires a 

comprehensive approach and cooperation between the state, business, and local 

communities. 

Thus, gastronomic tourism is an important component of the modern tourism 

industry, combining economic, cultural, and social aspects of societal development. Its 

importance continues to grow, as it meets the modern needs of tourists for new 

experiences, authenticity, and cultural exploration. The development of gastronomic 

tourism contributes to the preservation of cultural heritage, support of local producers, 

and formation of a positive image of the country in the world. 
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