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CAFE CULTURE IN TOURISM INDUSTRY

Café culture is an integral part of tourist recreation. Café culture is an important
element of urban life, combining gastronomy, socializing, and relaxation. It is shaped
by historical, social, and cultural factors and varies significantly across different count-
ries. In Ukraine, the café culture began to actively develop after the 2000s. For instance,
the city of Lviv became one of the unofficial "coffee" capitals of Ukraine, where cafés
are not just places to serve drinks, but spaces with unique atmospheres, styles and even
a mythology surrounding coffee. Ukrainian cafés often combine modern design with
elements of local culture, creating a unique experience for visitors. [2]

Abroad, café culture has a longer history. In France, cafés are places for long
conversations over an espresso; in the U.S., they serve as coworking spaces with
laptops in chain coffee shops; in Turkey, cafés are traditional gathering spaces centered
around Turkish coffee. Each country forms its own style: Italians drink coffee quickly
while standing at the bar; Scandinavians create cozy spaces in the "hygge" style. [5]

Cafeés are increasingly becoming part of the tourist experience. Travelers seek not
only to see landmarks but also to "feel the city from the inside"”, and cafés are ideal
places for that. The atmosphere, decor, local products, and coffee presentation all tell
a story about local identity. Branded cafés, signature concepts, Instagram-worthy
interiors, and local roasters attract tourists and add value to the city. Good examples

include the "Svit Kavy" chain in Lviv and traditional Viennese coffeehouses, which

15



CTaH TQ NePCReKTUBM PO3BUTKY PEKPEALIMHO-TYPUCTUIHOIO KOMMAEKCY YKPQIHM:
MPUPOAHMI, COLIAAbHMM, EKOHOMIYHMI TQ IHHOBALLIMHWM QCMEKTU:
36ipHMK MATEPIAAiB BCceykp. HAYK.-MPAKT. KOHQP. (M. [loaTasa, 15 TpasHs 2025 p.)

are even part of UNESCO heritage. Thus, the development of café culture not only
enriches the daily lives of locals but also becomes an essential part of tourism appeal,
supporting the growth of small businesses and gastronomic tourism. [1]

During the full-scale war in Ukraine, there has been active development of small
businesses in the café and coffee shop sector. This phenomenon has become not only
an economic adaptation to new realities but also a social phenomenon that supports
communities and contributes to the revival of urban life.

Trends in opening cafés during wartime:

According to the company "Poster", since the beginning of the full-scale invasion,
the number of coffee shops in Ukrainian cities has increased by 35%. In December
2021, there were 5,300 coffee shops, and by April 2024 — 7,200. This growth contrasts
with the overall decline in the number of public catering establishments, such as restau-
rants, bars, and hookah lounges. Coffee shops have become alternatives to restaurants
and something of “resilience points” for both consumers and small businesses. [2]

In various regions of Ukraine, new small café businesses are opening and quickly
gaining popularity. Here are examples of the most successful locations opened in
Poltava in 2024:

— "Doba Donuts" secializes in donuts, combining quality coffee with signature
pastries;

— "Edes" — offers a modern café format, Czech "kiirtésh" with an emphasis on
local ingredients and a cozy atmosphere;

— "Levito café-bakery" — focuses on Italian fresh pastries and coffee, creating
the ambiance of a European café.

These establishments demonstrate the flexibility and creativity of Ukrainian
entrepreneurs under difficult conditions.

The development of café culture in Ukraine positively influences the tourism
sector. Coffee shops become part of tourist routes, attracting visitors with their unique
atmosphere and local products. [3]
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Thus, small cafés not only support the economy during wartime but also
contribute to tourism development, enriching the cultural landscape of cities.
The development of café culture in Ukraine, even during war, shows a significant
positive impact on both the economy and the tourism market. The opening of coffee
shops like "Doba Donuts"”, "Edes”, and “Levito” demonstrates the adaptability and
resilience of small businesses. Such establishments create new jobs, stimulate local
production and commercial real estate rental, and revive city microeconomies. Coffee
shops also play an important role in shaping tourism appeal: they become cultural focal
points, add uniqueness to the urban environment, and offer tourists an authentic
experience. As a result, even in challenging conditions, café culture not only supports
economic stability but also contributes to domestic tourism development and the
formation of a positive image of Ukrainian cities.
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